
Logo Stakeholder Feedback 

The City of Akron/Bicentennial Subcommittee group recently held 3 in-person 
logo stakeholder conversations. These sessions were made up of a wide range 
of Akron residents including artists, businessowners, young people, seniors, 
non-profit leaders, City employees, and more. In total, we hosted over 40 
individuals during these sessions. The below are synthesized answers from all 
three groups of stakeholders.  

Some of the biggest takeaways were that people really value the greenspace 
here in Akron, including city parks and Summit Metro Parks, access to the 
Cuyahoga Valley National Park, the improvement of Akron's waterways, and 
more. People want to feel proud of their next logo and to see themselves 
reflected in it. They feel the current Rubberworker logo is too focused on the 
past.  

While folks acknowledge it’s important to consider Akron's rubber past, the 
focus was much more on Akron’s present and future as key things to consider 
for the next logo. People expressed that blue and green felt the most “Akron”, 
again going back to the idea of nature and access to nature.  

People felt that the city's diversity is a major strength and so is the city’s 
ability to welcome outsiders and to make them feel a sense of belonging 
here. Akron is also a creative hub with a long history of musicians and artistic 
expression.  

According to participants, the general feeling of Akron is one of home, 
community, and a place of opportunity; this sense of belonging and emphasis 
on family was strong throughout all of the sessions. The desire to find an 
image for Akron that is relatable, recognizable, and forward-facing was 
echoed repeatedly, as was the idea of somehow incorporating nature into the 
image. 

 

 

"In one word or phrase, what do you hope people feel when they think of 
Akron?" 

Unity, Connected, Sense of Belonging, Welcoming x10 

Opportunity to grow x7 



Home, Family x6 

Community x4 

Creative energy x3 

Pride x 3 

Safe x2 

Resilient, Gritty x2 

Punches above its weight 

Diverse 

Destination 

Place to Have fun, not be scared 

Thriving 

Caring, Community of Neighbors 

Comfortable 

Innovative, creative, scrappy, good place to raise a family 

Sense of ownership, roots 

Aspirational and reflective 

Collaborative 

Cool 

“What’s something unique about Akron that people outside the city 
might not know?” 

Krispy Kreme x 3 

Swenson’s x 2 

Polymers  

GOJO 

Dedication to the arts 

 



Downtown has a thriving arts scene 

 

How small and how big the city is 

 

2 degrees of separation 

 

Beautiful natural resources and amazing parks juxtaposed with the urban 
reality 

 

Access to parks 

 

Underground Railroad 

Depth of talent in the music industry 

Jazz history 

Family: how many generations of families have been here 

Connection-driven community 

No leader too high or too low to meet with you 

Akron is at the crossroads of history 

Unique music culture 

AA 

Mathews Hotel 

Akron Marathon 

Howard St.  

Blimp 

Don’t realize how many famous people come from Akron 



Jojos 

Devil Strip 

Akron’s diversity  

Size of Akron 

Signal Tree 

“If Akron were a person, how would you describe its personality?” 

Resilient, gritty x 4 

Easy to talk to 

Super approachable 

Eclectic, quirky  

Creative energy 

Bipolar 

Dave Lieberth – exuberant, proud, certainty, reverence for history 

Renaissance – everyone here has multiple talents 

Everything comes back to Akron – small town feel, notable place 

Honest 

Humble 

Willing to try, innovative  

Warm, host 

ADHD, prone to change, hard to stick to plans 

Not being sure 

Scrappy, defending, passionate 

Self-conscious, detached 

Feeling as though we are not deserving of good stuff 

Untapped talent, stick to what we know 

Fear of risk 



Negativity, desire to leave Akron 

Nothing for youth to do 

Boomerang-ness – everyone eventually comes home 

“What are some aspects that you like about the current Rubberworker 
logo? What do you dislike?” 

Likes: 
The tire representing the past 

The color scheme x 2 

Recognizable to an industry 

Dislikes: 

Wish it was a circle, don’t like the shape x4 

I don’t feel a connection to it x4 

Don’t like the orange x3 

Backwards facing mentality x3 

A blimp would be more fitting than a tire x2 

Looks like a donut 

Not widely recognizable 

Akron knows who it was but Akron doesn’t know where it wants to go 

That it includes a specific person  

Looks old, antiquated 

How do you want the Akron brand to make you feel as a resident? How do 
you want visitors or outsiders to feel when they see Akron’s branding? 

For residents: 

Proud x6 

Optimisticx2 

I want to resonate with it 

I want it to represent me – diversity 



Happy 

Personal, that’s my home 

Something to brag about 

Relatable to everybody 

Timeless 

Creative 

Cool, modern 

Forward-facing 

For an outsider: 

Sense of belonging and welcoming x4 

Inviting 

Akron is a place you can’t afford to miss 

Excited 

Inspired 

Aspiration, confidence 

This is a city who knows who it is 

Fresh place, revitalized, relevant 

Modern 

Growth, recognizable 

Future looking  

What values or ideas should the brand reflect? 

Inclusionx4 

Community x4 

Adventure x3 

Opportunityx2 

Family  



Welcoming 

Nature 

Hidden Gem 

We want to be our best 

Open-minded 

Hands-the idea of inclusion and belonging 

Akron has a mix of buildings, industrial, parks, and green space 

Akron has a little bit of everything 

Certainty  

Confidence  

Resilient 

What are Akron’s strengths that should come through in its identity? 

Welcoming/diverse x4 

Growth x4 

Resilient, Grittyx3 

Access x 3 

Accessibility – parks, resources, help 

We aren’t just a gown town (city built up around a university) we benefit from 
the university and vice versa but we’re more than that 

Collaboration  

Bringing opportunities to neighborhoods – Heinz Poll, summer concert series, 
Great Streets business districts, etc.  

Community Partners – working together for organizations and 
neighborhoods 

Anyone can start a business 

National Parks 

Parks between two urban cores 



Raise a family here 

Lock 3 

Neighborhoods  

Schools 

Porch Rokr 

You can succeed here 

You will be given opportunities here 

Polymers  

Resources like the Towpath Trail 

What historical or cultural elements of Akron are important to consider? 

Rubber heritage x 5 

The Locks and canal x 5 

Innerbelt x3 

Native Americans and indigenous history x 3 

Blimp x2 

Firestone 

Cuyahoga River 

Middlebury Mill Stone 

History with underground railroads 

Diversity throughout Akron’s history 

Sojourner Truth 

All the different neighborhoods  

Blue heron 

John Brown 

Rubber Ducks 

Native, Arrowhead, 



Shape of little Cuyahoga 

Swenson’s, Luigis font 

Cheesy salads, olive on a pick, donuts, mojo 

Devil strip 

The Green Turtle, Mathews Hotel 

Train and Cuyahoga Railway 

Soapbox derby 

Canal, Milling history, Marbles 

Music - weird, alternative, underground music 

Old theaters 

Akron Art Museum 

All the artists and musicians who made Akron what it is  

Welcoming place for immigrants 

What symbols, sounds, textures, or colors feel "Akron" to you — not 
literally, but emotionally? 

Nature x 7 – parks, seasons, green, rivers, great lakes, watershed, canal 

Blue x 6 

Green because of nature x 4 

Tapestry of colors, vibrant 

Sound of birds 

Melting pot 

Emerald 

Earth 

Rubber – rubber texture, tread of tire, smoke stacks 

Scrappy and resilience – rebirth of Summit Lake, waterways, and towpath, 
smokestacks to nature, reinventing ourselves, downtown rebirth, construction 
cone 



Creative – arts district, theatre, concerts, public art 

Neighborhood highlights – 24 distinct neighborhoods, maybe 24 lines or 
something 

Vibes – playful, weird, fun  

Purple because it’s unusual 

Graphical elements – no red, white, and blue 

Blue heron 

Composition: Illustrative (harken back to the tree style), don’t need to be literal 
with graphics, highlight experiences of being here, show something that we 
are trying to be and turn into and not what we are right now, outline of Akron 

Graphic Translatability: Has to work on multiple formats, be translatable to 
different digital and physical formats, black and white and colorful, can be 
tiny on phone and also big on a billboard, can be a cool graphic on its own, 
can stand on a t-shirt, not specific to 1 thing. What if there was a dynamic 
nature to it - like Snickers changing, MOMA hopes change. Like Metro uses 
different logo colors for different services.  

Park system, green, lush 

Univeristy of Akron – deep blue and gold 

Mix of bright and subdued colors 

Natural textures with urban grit 

 

Marriage of soft and hard 

 

Green- growth, go, natural assets 

 

Different colored hands – representing diversity 

Welcoming, warm colors 



Music – Jazz history, (Heron playing a saxophone), DEVO, Theatre, civic  

Texture – grit – could put some sandpaper material on printed stickers of the 
new logo to hand out 

Clay -sandstone – Akron’s history 

Red – heart beat 

Heart 

Plaid – everything intertwining together 

Intertwined – hands helping, compassionate 

 

Random comments that didn’t exactly fit elsewhere:  

• How much of this actually belongs in a logo?  How much is our 
hopes/wishes for the city? (Does the city have a way of sharing this 
outside of what is helpful for the logo?) 

• “We cannot be everything to everybody.” (As it relates to this logo.) 
• We’re in danger of trying to stuff all of the symbols in one logo and then 

leaving something out – or worse, not allowing any room for what 
comes next.  

• We need to feel aspirational and ready to work. 
• “We don’t have what other cities have in terms of crime.” 
• Our young people don’t know about our history and where we come 

from. (It was noted here that curriculum is being developed as part of 
the Bicentennial and Akron History Center.) 

• This meeting feels like it’s about a lot more than a logo.  

 

 

 

 

 

 


